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Documentation: Survey on the Wellbeing of Young 
Adults in a Cost-of-living Crisis 

 

 

This survey was part of the pilot project “The Impact of FinTech Apps on Consumer Wellbeing”, 
a cooperation between the University of the West of England and FinTech West. It was funded by 
UK Research and Innovation and the UKFin+ network. 

 

Project background 

The cost-of-living crisis highlights once more how the 
availability of financial resources impacts human 
wellbeing. Beyond income inequality, lacking access to 
financial support or financial literacy gaps may lead to 
more individuals struggling – financially and otherwise.  

Various digital apps offer access to financial services 
and planning tools. The design of these FinTech apps 
often focuses on user convenience, gamification, and 
technological familiarity with design philosophies 
known from social media apps. Yet certain interactions 
and habits displayed when using social media spur 
user anxiety, or problematic behaviours, and thus 
mitigate the positive aspects of these powerful digital 
technologies. 

So how can we ensure that potentially powerful digital 
tools are accessible to – and used by – those who stand 
to benefit the most and make sure these tools are 
inclusive and more than just a pastime?  

The project’s underlying goal is to derive research-
informed and impactful recommendations for the UK 
FinTech community to improve consumer wellbeing. To 
this end, a pilot survey was designed to test and 
evaluate a data collection strategy that can be refined 
for a future project extension that aims at establishing 
a continuous evaluation of FinTech app users' 
(financial) wellbeing.  
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Survey detail  

The initial pilot survey was conducted in October and November 2024 on the Qualtrics survey 
platform. Young adults (aged 18-30) from various walks of life were recruited via different 
channels: Student populations were accessed by on-campus and newsletter recruitment 
activities, young urban residents via survey outreach points across Bristol, and potential FinTech 
users via the collaboration partner’s network. 

The survey elicited a variety of standard socio-demographic characteristics and (mental) 
wellbeing aligned with questions in the UK Household Longitudinal Study (University of Essex, 
2024). Further personality-related items are based on the German Socio-Economic Panel 
(Goebel et al., 2019). Financial literacy items build on the Household, Income and Labour 
Dynamics in Australia (HILDA) Survey (Department of Social Services, 2022). 

Additional items relate to aspects of housing, deprivation, and weekly activities. Beyond income 
and expenditure patterns, items related to financial behaviours reflect savings and investment 
patterns, financial decision-making, and FinTech app familiarity.  

 

Response anonymisation 

To maintain participants’ anonymity, the publicly released file does not contain any metadata. 
Furthermore, the following three items were removed: Q5 – Field of study, Q18 – Current job role, 
and Q19 – first job role. Specific responses to questions with “other” response categories were 
also excluded from the data if the question relates to observable individual characteristics. 

 

Available materials 

Beyond this document, the following materials are available: 

• Survey Data (v1.0, January 2025) in Stata format 

• Survey Codebook, with a complete overview of available variables in the public use file  

• Survey Questionnaire, documenting the survey questions and layout 
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